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SIM WOMEN VIP 
SPOTLIGHT

MEET SANDI MAYS

ZAYO GROUP – FOUNDER -  CIO & CHIEF 
CUSTOMER EXPERIENCE OFFICER

Zayo is a leader in global telecommunications 
providing bandwidth and connectivity over an 
exceptional network infrastructure. 

Sandi’s passion is providing an effortless customer 
experience for both internal and external 
customers. She is a champion for diversity in the 
tech community and serves on the Board of the 
Latino Leadership Institute, the Salesforce CIO 
Advisory Board and the Denver Metro Chamber 
Economic Development Executive Committee. 
She is also a patron/supporter of the Denver Art 
Museum, the Colorado Ballet, Denver Performing 
Arts Center and Greenhouse scholars and an 
active member of many minority and diverse 
charities. 

In 2016 Sandi was named Women in Comms 
Leading Lights: Most Inspiring Woman in 
Comms.  In 2018 she was named one of the 25 
Most Powerful Women in Colorado and Latinas 
First Foundation Trailblazer Award. 

Sandi was named CIO of the Year in 2019 at the 
Colorado Technology Association (CTA) Apex 
Awards.

Previously, Sandi served in various management 
positions at ICG Communications, Level 3 
Communications, MFS Telecom, WorldCom, 
Focus Enterprises and Northern Trust. Sandi 
earned a B.S. (magna cum laude) in Finance from 
DePaul University.

WHO RUN THE WORLD? 
GIRLS.

BY JENNIFER HARDING

Dear Jenny,

I have a confession to make. I’m not sure about you, but I 
cried my eyes out listening to Kamala’s VP speech after the 
election results were final. I don’t know what it was specifi-
cally, but I became so excited and proud to have a woman in 
that kind of  leadership role. While it’s a huge victory, it also 
brought up a big question… How do we get more women 
in leadership roles? 

Feeling hopeful (finally),

Equal Opportunist

Dear Equal Opportunist,

I promise, I was right there 
with you bawling my eyes 
out listening to her speech. 
She gave me hope, some-
thing that had been lacking 
for years. It wasn’t just this 
victory, but the victory of 
so many women who ran 
for congress. In fact, 127 
women will serve in the 
next congress. There was 
also a major win for women 
outside of politics with the 
appointment of Kimberly Ng, who is the first female to 
be named general manager in Major League Baseball. 

And through all of these victories, there was one emo-
tion that was stronger than all of the others - shock. 
I (and our nation) felt complete and total shock that 
so many women were stepping into leadership roles. 
And this is what will slow down the movement of true 
equality. 

So, to answer your question, we need to take the shock 
factor away. We need to see more and more women in 
leadership so we can normalize it. And these are my 
suggestions for how we do it.

Let’s start at the beginning - with the literal job descrip-
tion. I’ve written about how women are far less likely to 
apply for a job that they aren’t 100% qualified for (read 
that blog here), but they also are less likely to apply if 
they feel like the language in the job post is really mas-
culine. I’m not making this up. Terms like rock star, 
ninja, assertive, independent, aggressive and analytical 
are all subconscious turn-offs for women applicants. 
So, how do you know if your job description is female 
friendly? Luckily, there’s a website that does it for free. 
Check it out here. It’s not rocket science. It just takes a 
little bit of giving a damn.

Once your description is ready, it’s time to re-think 
where you’re recruiting candidates. Albert Einstein 
once said, “The definition of insanity is doing the same 
thing over and over again and expecting a different re-
sult.” This applied to the hiring trends of a company, 
too. If you’re part of a company that only has men in 
leadership, and you’ve found your last handful of hires 
from the same source or site, it’s time to look for a new 
recruiting fishing pond - particularly one that attracts 

diverse candidates. Post your jobs in more places and 
reach out to recruiters. Be sure to emphasize your com-
pany fosters a diverse and inclusive workplace. And 
mean it by recruiting women actively.

Get comfortable with different types of job histories. 
Women often have less traditional job histories than 
men because they traditionally are the ones respon-
sible for raising kids or caring for sick relatives. This 
doesn’t make the candidate unqualified. It makes her 
even more valuable because she will have a unique per-
spective to bring to the table. 

Provide training opportunities and promotion based 
career paths. Look, ping pong tables and kegs are 
cool, but women want stability, flexibility and to know 
they’re being molded for promotions. This is an easy 

way to create a wom-
an-friendly environment. 
Want to know another 
way? Paying the women 
at your company the same 
as their male co-workers. 
Don’t believe in the pay-
gap? Read up on it here.

Looking at the bigger pic-
ture, it’s crucial to partic-
ipate in elections, espe-
cially those with gender 
equality issues on the bal-
lot. It’s your right and I be-
lieve it’s all of our respon-
sibilities to use our vote as 
a tool to shape the world 
we want to see.

Circling back to Kamala 
now, I want to remind you that while she’s smart, savvy 
and passionate, she’s not a unicorn. There are women 
with incredible leadership traits everywhere. It’s time 
for women to become a normal part of leadership. And 
with a little extra effort, it’s completely possible.

Sincerely,
Jenny 

Jennifer Harding has spent the past 20 years putting 
brilliant IT professionals together with great companies 
from hi-tech start-ups to the Fortune 500 and everything 
in between.

Jennifer has cultivated 
working relationships 
with corporations large 
and small and individu-
als from the mailroom to 
the boardroom. She has 
placed literally thousands 
of professionals over the 
past two decades, and she 
has a passion for connect-
ing top talent with incred-
ible opportunities.

Jennifer sees herself as a matchmaker who pairs the needs 
of client companies with the unique talents of IT profes-
sionals, matching the individual’s goals and dreams with 
clients that can fulfill them. Her ability to understand 
both sides of the employment situation has helped her 
create lasting, satisfying relationships for all parties in-
volved.

DENVER EMPLOYMENT STATS

Q3 IT ROLES

WHO IS HIRING? OUR SPONSORS!

NOTE FROM THE EDITORS

Thank you for your support this year.  It has been our pleasure connecting and providing meaningful content 
to our community.    We look forward to seeing you all in 2021.
Happy Holidays!

Love,

Jennifer, Donna, Nina and Anne

2021 EVENTS

2021 SPONSORSHIP DECK

FEBRUARY 5 : S IM WOMEN WOMANAR FEATURING STEPHANIE SHIVAR-HOGAN AND THE 12 
WEEK YEAR

APRIL 9 : S IM WOMEN WOMANAR FEATURING SHANA CORDON AND LISTENING IN LEADERSHIP : 
CREATING A CULTURE OF TRUST AND ENGAGEMENT

MAY 21 : S IM WOMEN WOMANAR FEATURING TIA PAPPAS AND UNWRAPPING THE GIFT THAT YOU 
ARE

AUGUST 27 : 7TH ANNUAL S IM WOMEN SUMMER CONFERENCE-
-- IN-PERSON EVENT!

OCTOBER 8 : S IM WOMEN PRESENT: CONFLICT 
RESOLUTION--- IN-PERSON EVENT!

DOWNLOAD THE SPONSORSHIP PDF HERE OR AT 
SHORTURL.AT/HYST6

https://drive.google.com/file/d/19UOir8IBLDMZGNcRrqnM6B4OA73OKpGP/view

